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Activities of the Month

(details at http://www.DiscoverTeenergy.com

Let's Celebrate!
Calendar

- Thoughts on the Ego
- “Plain Truth”

Computer Top Tip
Tidbits of Trivia

- Relational Art

Reflections of a
Teenage Mind

- How Smart are You?
- A Healthier Way

- The Other View
- BIRG-in and CORF-ing

Jokes of the Month
Amazing Invention
Photo Art

Wise words of Wisdom

LIFE SKILLS
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“Activities Database”)
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Blossoming Minds

Providing Creative Complements For. ..
Science # Literature » Math e History » Geography
Social Studies » Architecture ® Music » Dance
www.blossomingminds.ca
Call toll-free: 1-877-894-5419

Knowledgeable & Friendly Service Since 2000

! T (#)

Visiting Life: Women Doing Time on the Outside
women who fall in love with prisoners.

Chicken Soup for the Prisoner's Soul:
Rekindle the Spirit of Hope, Healing and Forgivenes
Canfield, Mark Victor Hansen.

Houses of Healing: A Prisoner's Guide to Inner Powe
Robin Casarjian.

We're All Doing Time: A Guide to Getting Free
It's a Meaningful Life : It Just Takes Practice

by Birgit Cansella —about

101 Stories to Open the Heart and

by Bo Lozoff. )
by Bo Lozoff. )

s by Tom Lagana. Jack

r and Freedom by
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A highly influential study by Cialdini et al. in
1976,shows how people are affected by the successes and
failures of their favourite sports teams.

BIRGing is an arconym for Basking in Reflected Glory and
CORFing means Cutting Off Reflected Failure. Studies show
that avid sports fans tend to get nostalgic and more suppor-
tive of a team after a win. Product sales increase after a
championship. Self-esteem is affected by identifying with
these other peoples’ successes or failures. Glory is felt when
others succeed. Team failure can result in disconnecting
from the team because it suggests a personal failure.

Different levels of commitment determine how far one
distances oneself from the team when they lose. Self-
esteem can be greatly threatened, so losses may be attrib-
uted to something beyond team control or outside influences
but not to the team itself. CORFing happens when one is so
close that it is necessary to totally avoid the losing team lest
the negativity reflects on the self. The concepts are clearly
illustrated in the words people use: “We won!” or “They lost.”
Fans may refuse to wear team related clothing after a loss.
“Blasting” others who criticize the team is a defense mecha-
nism that makes the person feel they look good to others by
standing up for the team.

Editor's Notes:

Most people get few, regular opportunities to experience
great emotional or physical success, but would like to. In-
stead of building up their images and self-esteem through
their own efforts, they may live vicariously through teams
and also material possessions. Sports teams are by no
means the only causes of BIRGing and CORFing—there is a
whole range of different things.

There are many people who attach themselves and their
personal self-esteem and self-value to other things. They
become attached to brand name clothing, image enhancing
cars, the “right” drink, the “right” company—images of suc-
cess. A number of years ago, people on a national level
freaked out when Coca-Cola tried to introduce a new Coke
and tried to get rid of the old. Extreme nationalism or funda-
mentalist adherence to a religion can result in great pride and
defensiveness on almost a national level. Materialism can
fuel false pride caused by ownership. Right now, fewer and
fewer people want to be associated with the now negative
image of GM and Chrysler products. The great financial
bailouts actually caused people to see these companies as
losers. Ford and Hyundai are doing exceptionally well.
They didn't get bailouts. Have the products changed? No.
Who wants to be associated with a loser?

On a personal level, it is important for people to do things
that bring about a sense of self worth. That means actions
and words that produce change and positive results for self
and others. Be your own hero and live up to realistic, mean-
ingful expectations and goals of your own design. Live with
and through your own successes and failures instead of
those of others.
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